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Mission: The Bachelor of Science degree in Communication supports the department’s goals to help
students “tap the power of words to create meaning and understanding, to pursue intellectual curiosity,
cultural awareness, and creative expression, and to build effective communication skills.” The
communication program at TTU is dedicated to fostering a strong sense of public citizenship preparing
students for civic participation in an increasingly complex world that requires sophisticated, practical,
critical, and theoretical understanding of the human communication process. The B.S. in communication
degree program includes both communication studies and journalism and supports these outcomes by
using active learning strategies and experiential learning to develop students’ critical-thinking, problem-
solving, and communication skills for their professional goals and personal success. Our mission is to
provide general education instruction in oral communication and a variety of undergraduate courses in
communication studies and journalism including mass communication, print and broadcast journalism,
literary journalism, public relations, advertising, photojournalism, interpersonal, intercultural, and
computer-mediated communication, persuasion, and conflict resolution. Besides those majoring in
communication with an emphasis in communication studies or journalism, Tennessee Tech students
take our courses for general education requirements or sometimes as a minor that will enhance their
communication skills and their versatility in whatever career they choose. Students are encouraged to
get hands-on, real-world experience in their field through the internship or co-



meeting at the beginning of fall semester. If assessment data indicates curricular modifications may be
needed, the department chair reviews the year's results with the directors of each academic program
prior to the fall faculty meeting to discuss whether modifications are needed and consider specific
modifications to propose to the faculty. If faculty decides curricular modifications are needed, the
process follows the campus shared governance structure. If data indicate modifications related to
student media or speech and debate team performance, the department chair and directors meet with
the advisers/coaches of those groups to discuss a strategy for improved outcomes. If data indicate
improvements are needed related to internships, the chair will discuss with the internship coordinators
strategies for improved outcomes. Any general suggestions for improved outcomes indicated on the
senior exit survey are discussed with all faculty and staff to determine whether modifications are
needed.

Program Goals:
1. The program will provide instruction in effective written and oral communication skills and current
technology for a variety of media and for interpersonal, small and large group settings, and business

environments.

2. The program will prepare students for entry-level positions in a number of different fields that
emphasize effective communication skills or for a graduate program.

Student Learning Outcomes:

Journalism Graduates will be able to:

Student Learning Outcome 1: Students will demonstrate the ability to write and edit competently for the
news media and public relations settings.

Student Learning Outcome 2: Students will demonstrate the knowledge and critical-thinking skills to be
discerning consumers of the media through an understanding of the roles and functions of the media.

Communication Studies Graduates will be able to:

Student Learning Outcome 3: Students will demonstrate effective oral presentation skills that



Assessment Methods:

1. Area Concentration Assessment Test (ACAT) for Communication: Communication majors take the



3. General Education Learning Outcomes Assessment of Oral Communication: The General Education
Learning Outcomes Assessment of the oral communication competencies of students enrolled in
COMM 2025 Fundamentals of Communication course is conducted annually every spring semester.
This assessment provides very useful data on student progress in oral communication competencies
across multiple sections of the COMM 2025 Fundamentals of Communication including the
following oral communication competencies: 1. Students are able to distill a primary purpose into a
single, compelling statement; 2. Students are able to order major points in a reasonable and
convincing manner based on that purpose; 3. Students are able to develop their ideas using
appropriate rhetorical patterns (e.g., narration, example, comparison/contrast, classification,
cause/effect, definition); 4. Students are able to employ correct diction, syntax, usage, grammar,
and mechanics; and 5. Students are able to manage and coordinate basic information gathered from
multiple sources. Our students are expected to score at or above the satisfactory level. If a majority
of students fall below the satisfactory level for two consecutive testing periods, we will review the
COMM 2025 course content to determine if adjustments are needed. Therefore, our thresholds of
acceptability are as follows:

Target performance=Students are expected to score at or above satisfactory.

Current performance=For the past three testing periods, 92% of students have scored satisfactory or
higher.

Minimum performance=If a majority of students fall below the satisfactory level for two consecutive
testing periods, we will review the content of COMM 2025 to determine what adjustments may be
needed.

4. Internship Extra-Curricular Experiences: All program goals and student learning outcomes are
evaluated on an ongoing and systematic basis. Students are evaluated through coursework,
internships, and extra-curricular experiences on their performance of effective written and oral
communication skills in various settings.

Faculty oversight of internships is maintained by interns supplying written monthly summaries of
their internship work.

Students receive a grade for internships to reflect their level of performance in relevant, real-world
settings. Students are expected to make at least a "B" on the recommendation of their internship



Through coursework and extra-curricular experiences, communication majors will be required to
write, edit, and present to a variety of audiences and through several media. The National Survey of
Student Engagement (NSSE) assesses students’ confidence in their abilities to write and speak
clearly and effectively. These results are compared to other TTU students and our Carnegie peer
institutions. Students are expected to score at least as well as other Tech students and Carnegie
peers. If Communication majors fall below the average scores in both of these categories for three
consecutive testing periods, faculty will review our course content and student participation in
extra-curricular experiences to determine if adjustments are needed. Therefore, our thresholds of
acceptability are as follows:

Target performance=Students are expected to score at least as well as other Tech students and
Carnegie peers

Current performance=Communication students have outperformed their campus and Carnegie peers
for the past three testing periods except for the 2016 freshmen written communication category;
however, students have shown strong gains in both categories in all recent testing periods.

Minimum performance=If Communication majors fall below the average scores in both of these
categories for three consecutive testing periods, faculty will review our course content and student
participation in extra-curricular experiences to determine if adjustments are needed.

QEP/EDGE Participation: Communication faculty members participate in the University’s Quality
Enhancement Plan, now known as the EDGE program, in order to give students, the opportunity to
improve communication and critical-thinking skills as well as to provide hands-on, experiential8 (t)-6 (u)-0.7 (n)-0.7 (



our academic program in spring 2013. One of the commendations we received from the audit team
was for the enthusiasm students who participated in the review process showed for their major.

Thresholds of acceptability are the following:

Target performance



Minimum performance=If student media do not compete in a national or regional competition for
two consecutive competition cycles, we will consult media advisers to determine the reason for lack
of competition. If the speech and debate team does not compete in at least one tournament for two
consecutive semesters, we will consult the team coaches to determine the reason.

Personal Report of Communication Apprehension (PRCA-24): The Personal Report of Communication
Apprehension (PRCA-24) typically has an a of .93-.95 (McCroskey, Beatty, Kearney, & Plax, 1985).
The scale accesses four dimensions of communication apprehension: interpersonal, group, meeting,
and public speaking (McCroskey, 1982; Rubin, 2009). Instructors in COMM 2025, a required general
education communication course, use the instrument to measure progress on building confidence in
students’ communication skills. The instrument can be scored both by adding the value of items in
individual sub-measures to assess communication apprehension in a particular context or by
combining the scores of each sub-measure to assess overall communication apprehension



For two of the past five years our scores on the Interpersonal Communication category dropped below
average with 2014-15 scores in the 21st percentile and 2015-16 scores in the 48th percentile. We added
an interpersonal communication course in 2016 to complement an existing advanced course and have
seen scores improve to slightly above average since then. For two of the past five years, scores for the
Mass Communication/Mass Media category dropped slightly below average. In 2014-15, the scores for
this category were in the 46th percentile. In 2016-17, the scores were in the 48th percentile. We are
modifying our communication theory course to include more mass communication theory in this senior-
level course to reinforce material learned in the introductory mass comm course. Reiterating the mass
comm material closer to when seniors take the test may improve scores. We will continue to monitor

that area of test and make curriculum adjustments as necessary.

Graduates continue to score above average overall for their reference group, which exceeds our
expectations.

2. California Critical Thinking Skills Test

On the California Critical Thinking Skills Test, communication students have scored higher than the
campus and national averages for three of the past five years in which data were available. However, in
the past two years, communication students have scored lower than both the campus and national
averages for which data are available. In the current testing period, data were miscoded. Our
department moved to the College of Interdisciplinary Studies in the 2019-20 academic year. Because of
this organizational change, the data for communication majors were coded as data for interdisciplinary
studies majors. The two majors share a college but are distinct, separate majors.



We have added courses in teamwork and event planning that involve application of communication
principles. We expect experiences in hands-



In the years prior to 2019, the following competencies were evaluated: 1. Students are able to distill a



Public Speaking Gen Ed Assessment

Number of COMM 2025 Average
Students
A B ¢ D E F G
273 3.45 3.48 3.45 3.32 3.30 3.36 3.45 3.40

A.

Tennessee Tech General Education Outcomes for Communication
Analyze and evaluate oral and/or written expression by listening and reading critically for




5. Internship Extra-Curricular Experiences

The journalism program has offered internship opportunities for decades, and the communication
studies program has offered internships since fall 2013. The attached chart shows the number of
students who have participated in the past five years, the number of credit hours they completed, and
the grades they received. We have averaged about 20 interns a year for the past five years with most
students earning As.

Faculty oversight is maintained by interns supplying written monthly summaries of their internship work
with employment supervisors recommending a grade for their performance.

3-hour Int. 2019-2020 6-hour Int. 2019-2020
CONC A|B|C|D|F|W CONC A|B|C|D|F|W
Comm Comm

Studies 8 Studies

Journalism | 16 Journalism

3-hour Int. 2018-19 6-



communication category in 2020. Communication students have shown strong gains in both categories
for all the testing periods except the senior written communication category in 2020. We will continue
to monitor student performance on this assessment.

Oral Communication Written Communication
Freshmen Seniors Freshmen Seniors
TTU
Communication 3.50 3.57 3.13 2.86
2020 TTU Total 2.40 2.70 2.50 2.90
Carnegie Peers 2.31 2.70 2.60 2.90
TTU
Communication 2.00 3.29 3.00 3.43
2017 TTU Total 2.24 2.70 2.44 2.93
Carnegie Peers 2.31 2.59 2.57 2.90

2016



experience in public speaking. Others commented that they majored in communication studies because
they recognize effective communication skills as an attribute potential employers seek in graduates.
Students said they chose Tech’s program because of its breadth of courses and small class size. Comm
studies students recommend that the coursework include theory but remain focused on practical
application. Comm studies graduates report high satisfaction with the advisement they received and



Additionally, the public speaking apprehension portion of the measure showed the most substantive



On the PRCA-24 assessment 2018-19, communication apprehension (CA) total score showed a reduction
in communication anxiety t(447) = 12.0, p<.05 d=.57 with an overall reduction of 7.23 in the mean.
Additionally, the public speaking apprehension portion of the measure showed the most substantive
decrease with a reduction of 2.26 in the mean of the pretest posttest.

The full analyses can be seen below.

PRCA-24
Contexts

Public
Speaking

Fall 2018 * Spring 2019* Academic Year 2018-2019
Reduction Results Reduction Results Reduction Results
in the in the in the
Mean Mean Mean
2.62 t



https://doi.org/10.1080/03634529709379080




In fall semester 2020, the JOUR 3460 Introduction to Public Relations class received a QEP/EDGE
program grant to research best practices for establishing a student-run public relations agency at Tech.
They reviewed scholarly literature, collected descriptions of successful agencies at peer institutions, and
observed professional agencies to create a plan for establishing an agency at Tech.

In spring 2021 semester, the JOUR 4460 Public Relations Cases and Practices course participated in a
QEP/EGDE program to simulate activities of a professional agency by developing a promotional
campaign for an off-campus client. The class researched the product, set objectives, created
programming and promotional materials, and organized an event to introduce the client’s product to
the campus community. They will present their results to the client during the last week of the
semester.

Appendices

1. Curriculum Map



Appendix 1: Curriculum Map

Learning Outcome 1:

Ability to write and
edit for news media
and public relations

Learning Outcome 2:
Knowledge and
critical-thinking skills
to be discerning

Learning Outcome 3:
Effective oral
presentation skills
and oral and written

Learning Outcome 4:
Understanding of
communication theory
and research and their
application to various

Course CS/l/ settings consumers of media | evaluation skills communication
Number Course Title Both environments
COMM .
1020 Foundations of Comm CS X
COMM Fundamentals of
2025 Communication Both X (1, A)
COMM Organizational Comm CS X X
2075
COMM Interpersonal
2090 Communication Both X (L A) XL A)
gl%lglM Communication Theory |Both X (M)
COMM Research Methods in
3200 Communication Both X (M)
COMM Intercultural
3620 Communication Both X(R) X (R)
COMM Discussion &
3630 Parliamentary Procedure CS X(R) X(R)
COMM Advanced Public
4620 Speaking CS X (M, A)
COMM Persuasion CS X (M, A) X (M, A

4630




JOUR 2200

Mass Comm in a
Changing Society

Both

X (1, A)

JOUR 2220

News Reporting & Copy
Editing

[

X (1, A)

JOUR 3350

Newspaper Production &
Design

[

X (R, A)

JOUR 3370
or 3400 or
3500

Photojournalism or Intro
to Broadcasting or
Multimedia Storytelling

X (R, A)

JOUR 3460

Intro to Public Relations

J

JOUR 3470 Public Relations Writing  J-

X (R, A)




