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Mission: The MBA Program is designed to allow students to pursue an on-campus program, a 100%
online program or a combination of both. Our program has over a decade of online learning experience.



Student Learning Outcomes:
SLO 1: Students will demonstrate ability to integrate knowledge of core business disciplines.
SLO 2: Students will demonstrate awareness of ethical implications of business decisions.

SLO 3: Students will possess the necessary knowledge and skills to perform in a professional
environment.

3.1 Students will demonstrate proficiency in written and oral communication skills.

3.2 Students will be able to make appropriate choices regarding communication strategy,
medium, and design.

SLO 4: Students will demonstrate the ability to think critically in addressing business problems.
4.1 Students will demonstrate ability for problem solving and decision making.

4.2 Students will demonstrate ability to think critically about business issues for making
impactful business decisions.

SLO 5: Students will demonstrate an understanding of leadership skills and the ability to influence
others.

5.1 Students will be able to identify effective leadership skills required in diverse situations.
5.2 Students will be able to demonstrate leadership skills required in diverse situations.
5.3 Students will demonstrate teamwork skills that enhance individual and team processes.

A departmentally developed curriculum map can be found in Appendix 1 that shows the connections
between courses and student learning outcomes.

Assessment Methods:
SLOs 1-5:

1. COMP-XM exam: Students will complete the CAPSIM Business Simulation and the accompanying
COMP-XM exam. The simulation measures overall integrative knowledge through a balanced
scorecard approach. The COMP-



SLO 2: Awareness of ethical implications of business decisions

COMP-XM Ethical, Legal, and Social Responsibility
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Appendix 1: Curriculum Map

MBA Curriculum Map - Fall 2016 to Fall 2020

Goal 1 Goal 2 Goal 3 Goal 4 Goal 5
Learning 11 2.1 3.1 3.2 4.1 4.2 5.1 5.2 5.3
Objectives Core Business Ethics Written and Oral | Communication | Problem solving | Critical Thinking Identify Demonstrate Teamwork
Knowledge Communications approach effective leadership skills skills
leadership

ACCT 6010 | Accounting X X
FIN 6020 Finance X
ECON 6050 | Analytical X

Decision

Making
MKT 6100 Marketing X X

BMGT 6200




