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AWARDS, HONORS, AND FELLOWSHIPS 

 
• Recipient of OER Grant, 2023 (TTU) 
• Recipient of the Faculty Research Grant, 2023 (TTU) 
• Recipient of the 2022 Jordan-Wagner Excellence in Research Award (COB, Tennessee Tech 

University) 
• Recipient of 2021-2024 Performance Compensation (COB, Tennessee Tech University) 
• AMA-Sheth Foundation Doctoral Consortium Fellow, 2020 
• Doctoral Fellow, 39th ISMS Marketing Science Conference, 2017 
• Graduate Fellowship, University of California Irvine, 2015 



HYEWON PARK                                                                                                               JUNE 2024 

 

 
6. Park, H., and Rhee, S-Y. (2020). Emotional intelligence and organizational citizenship behavior 

in Korea: The mediating effect of social networks, 1,./#&I0"%#/=&07&+",.#$,,&!$,$/%4*, 10, 43-
64. (SCOPUS) 
 

7. Rhee, S-Y., Park, H., and Bae, J (2020). Network structure of affective communication and 
shared emotion in teams, +$*/B.0%/=&E4.$#4$,, 10, 159. (SSCI, Impact Factor: 2.66) 
 

8. Chung, Y. W., Park, H & Moon, H. K. (2012) The Antecedents and Consequences of 
Psychological Entitlement, 80%$/#&9/#/:$5$#)&I0"%#/=, 20(3), 151-187. 

9. Park, H. & Hahn, J-H. (2011), A Study on the Effect of CSR on Employees’ Organizational 
Commitment and OCB, 80%$/#&I0"%#/=&07&?%:/#.@/).0#&L&9/#/:$5$#), 35(3), 115-140. 

10. Hahn, J-H․, Park, H․, & Kang, E-J. (2010), Network Centrality, Social Support and Self-
Efficacy, 9/#/:$5$#)&<3"4/).0#&!$B.$2, 62, 47-71. 

11. Park, H. & Rhee, S-Y. (2009), The Effect of In-Group and Out



HYEWON PARK                                                                                                               JUNE 2024 

 

2. Park, H. and Hur, W-M. “The effects of organizational support on salespeople’s digital 
selling and sales performance,” writing in progress. 

 
 
PUBLISHED BUSINESS CASES 

 
1. Park, H & Moon, H. K. (2010), The Background of Launching “SHOW” Brand in Korea 

Telecom and Its Marketing Performance, Business Way, 4. 
 
 
SELECTED PEER- REVIEWED CONFERENCE PRESENTATIONS AND PROCEEDINGS (U.S. ONLY) 

 
1. Park, H. and Hur, W-M. (2023). The Effect of Customer Showrooming Behavior on 

Salespeople’s Emotional Labor: Mediated Moderating Effects of Customer Orientation and Sales 
Control Systems, 19DJ(&M.=)0#&M$/3O&

2. Park, H., Hur, W-M., and Le, Hoanh-Su (2023). The Effects of Perceived Organizational Safety 
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QUIS 18, Hanoi.&

3. Park, H., Hur, W-M., and Kang, S (2023). 
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Guest Co-Editor for a special issue ““Hallyu Marketing: The Global Success of the Korean-Style Cultural 
Branding” at 1,./&J/4.7.4&+",.#$,,&!$B.$2&RQ$B$=&+&7%05&1+-A&I0"%#/=&T"/=.)6&Q.,)S&
 
Guest Co-Editor for a special issue ““Extra-


